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Two of the greatest brands in direct marketing media have combined 
to provide our clients with a depth of expertise and range of marketing 
resources unmatched in the industry.


Scale ... Talent ... Leadership
With over 65 brokerage experts, 45 media management specialists, 
full-service alt media group, full-service creative and production agency, 
comprehensive primary market research services and our experienced 
fundraising and international teams, DMM provides unmatched 
performance and global reach. 


• Consumer and B2B Brokerage and Management
• Alternative Media
• Research and Analytics
• International Brokerage
• Full-Service Fundraising Agency
• Award-winning creative and production services
• Email
• Co-reg
• Social Networking
• Space Advertising
• Inserts and Loyalty programs


Contact Lisa Moore @ 203.532.3704 today and find out how DMM can 
help your organization reach its full marketing potential.


Market Reach on an
   Unprecedented Scale


200 Pemberwick Road, Greenwich, CT 06830
10 Vose Farm Road, Peterborough, NH 03458


www.dmminfo.com








New Selects Available from IT Solution Journal
IT lists as refined as your products and services
1% click through guaranteed on email orders


IT Solution Journal subscribers are leaders in their corporation as they 
oversee IT resources. They are responsible for large budgets to purchase 
hardware, software and other business products and services. These 
leaders rely on content from IT Solution Journal to keep abreast of critical 
information driving their technical implementations. IT Solution Journal, as 
the name implies, helps enterprise professionals find the right Solution to 
the technical challenges they find within their organization.


For details call Jennifer Polito at Direct Media. 
203-532-6644 or jpolito@directmedia.com


 • Administration
 • Authenitcation & Security
 • Business Intelligence
 • Data Cleaning
 • Data Mining
 • DB2
 • Filemaker
 • MS Access
 • MySQL
 • Oracle
 • Performance
 • PostgreSQL
 • Replication & Mirroring
 • SqlServer
 • Content Management
 • CRM
 • ERP
 • Human Resource (HR)
 • Open Source
 • SFA
 • Apple
 • Chips
 • Mainframes
 • Mobile
 • Blackberry
 • Palm
 • Pocket PC
 • SmartPhone
 • Networking
 • Apple
 • Cisco
 • DNS
 • Juniper
 • NAC
 • Novel
 • RFID
 • Routers
 • Security
 • Switches
 • VPN


 • WAN
 • Wireless
 • Power | Batteries
 • Power | UPS
 • Printers
 • Servers
 • Blades
 • Clustering
 • Computer Associates
 • Dell
 • Energy Efficiency
 • HP
 • IBM
 • Repair
 • Sun
 • Super Computing
 • Vitualization
 • Storage
 • Backup
 • DVD
 • Hard Drives
 • NAS
 • SAN
 • Tablets
 • Thin Client
 • Consulting
 • Datacenter
 • Disaster Recovery
 • Help Desk
 • Utility Computing
 • Operating Systems
 • MacOS
 • OS390
 • UNIX
 • HPUX
 • Linux
 • Fedora
 • Red Hat
 • Suse
 • Solaris


 • Windows Server 2003
 • Windows Vista
 • Windows XP
 • Database
 • Ebusiness
 • Extreme Programming
 • Ada
 • C#
 • C++
 • Cobol
 • dotNet
 • Fortran
 • J2EE
 • Java
 • Perl
 • PHP
 • Python
 • SQL
 • UML
 • VB.net
 • Messaging
 • Open Source
 • Outsourcing
 • Service Oriented Architecture (SOA)
 • Smart Client
 • Software Architecture
 • Testing
 • Agile
 • Eclipse
 • Enterprise Architect
 • Visual Studio
 • WebServices
 • Websphere
 • Training and Education
 • Web
 • Web Analytics
 • Websphere
 • Training and Education
 • Web
 • Voice Over IP
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New Select Options
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The Direct Media eMarketing Jumpstart program provides all services and support for a nonprofit 
to quickly implement an effective email communication and marketing strategy. It’s also an ideal 
package for organizations that have begun an online program, but have found they don’t have 
the time or resources to produce a meaningful ROI.


Here are just some of the plan’s components, all available for one low, all-inclusive price:


• Email Append … to quickly build an email donor file


• Email Design & Copywriting … to create contribution-driving campaigns


• Yesmail Email Deployment Platform … for easy email communication and contributions


• Email Message Optimization … to maximize delivery, open and click-thru rates


• Strategic Consultation … for important guidance from proven online fundraising professionals 


• Total CAN-SPAM Compliance … to build a strong reputation and avoid any ISP issues 


• Complete Direct Mail Integration … to implement multi-channel initiatives


If you’re a nonprofit with little or no email or web-based experience, within 4 weeks, you can be 
communicating with donors and collecting online contributions. For organizations with an estab-
lished online presence, specific services can be provided wherever needed.


To get started or for more information, please contact DMI’s eMarketing team:


Ed Bocknik ebocknik@directmedia.com, 203-532-2485
Lisa Moore lmoore@directmedia.com, 203-532-3704
Ed Mateus emateus@directmedia.com, 203-532-2374


Launch An Online 
Fundraising Program 
In 30 Days!


Direct Media’s eMarketing


Direct 
Media
eMarketing
Powered by Experience
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The Jumpstart program provides all services and support 
for companies and non-profits to quickly implement an 
effective email communication and marketing strategy. It’s 
also an ideal package for organizations that have begun 
an online program, but have found they don’t have the 
time or resources to produce a meaningful ROI.


Here are just some of the plan’s components, all available 
for one low, all-inclusive price:


•	Email	Append	
•	Email	Design	&	Copywriting
•	Yesmail	Email	Deployment	Platform
•	Email	Message	Optimization
•	Strategic	Consultation
•	Total	CAN-SPAM	Compliance
•	Complete	Direct	Mail	Integration


If you have little email marketing experience, within four 
weeks, you can be communicating and conducting busi-
ness online. Already established online? Specific services 
can be provided wherever needed.


For more information, please contact:


Ed Bocknik ebocknik@directmedia.com, 203-532-2485
Lisa Moore lmoore@directmedia.com, 203-532-3704


DIRECT MEDIA, INC. • CLARK-MACKAIN • MAY DEVELOPMENT SERVICES
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Launch A New 
Online Initiative 


In 30 Days!


Direct Media’s eMarketing








May Development Group: Excelling in 
the development and implementation 
of fundraising initiatives for more than 
20 years.


Specializing in full service solutions with 
strategies for long term success our  
services include:


• Strategic planning
• eMarketing/Online donor programs
• Donor & prospect modeling
• List brokerage & management
• Telemarketing
• Advanced analytics
• Copywriting & package design
• Computer services
• Lapsed Reactivation
• Print production & mailing
• Long-term value studies
• Computer Processing Solutions


Our Experts:


• Don Austin, Ph.D. • Larry May, CFRE
• John Briley • Sue McMullen
• Diana Estremera • Cindi Nowatnick
• Linda Ferruzzi • Peggy O’Keefe
• Graham Hunter • Lauri Simone


For more information, please contact our founder,  
Larry May at 203.532.2546 Larry.May@dmminfo.com.


St. Joseph’s Indian School


Priests
of the
Sacred
Heart


E x p e r i e n c e  a n d  E x p e r t i s e :
May DEvElopMEnt GRoUp


200 Pemberwick Road, Greenwich, CT 06831
203.532.1000 • www.directmedia.com








f r o m  D I R E C T  M E D I A | M I L L A R D


™


Marketing
Genetics
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29 Million 3-Month Hotline
8 Million Email Addresses
286 Million Phone Numbers
 
With Marketing Genetics, building your donor base has never 
been easier. Marketing Genetics captures the science of 
true RFM data from over 50 million households in the United 
States and adds comprehensive demographic/psychographic 
data to create one powerful database.  Marketing Genetics 
can help you generate donors by mail, email and phone. We 
can reactivate your lapsed donors, provide an analysis of your 
best donors, optimize your merge purge or build a custom 
model of your best donors. 
 
Let the power of Marketing Genetics’ 50 million 
households increase your donor base!


Visit us online at www.directmedia.com or contact:


Heather Winnicki-Mateus
hwinnicki@directmedia.com, 203-532-3831


Lisa Moore
lmoore@directmedia.com, 203-532-3704
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29 Million 3-Month Hotline
8 Million Email Addresses
286 Million Phone Numbers
With Marketing Genetics, building your donor base has never 
been easier. Marketing Genetics captures the science of 
true RFM data from over 58 million households in the United 
States and adds comprehensive demographic/psychographic 
data to create one powerful database.  Marketing Genetics 
can help you generate donors by mail, email and phone. We 
can reactivate your lapsed donors, provide an analysis of your 
best donors, optimize your merge purge or build a custom 
model of your best donors. 
 
Let the power of Marketing Genetics’ 58 million 
households increase your donor base!


Visit us online at www.directmedia.com or contact:


Heather Winnicki-Mateus
hwinnicki@directmedia.com, 203-532-3831


Lisa Moore
lmoore@directmedia.com, 203-532-3704
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National Geographic Traveler delivers an upscale, well-educated audience of seasoned direct mail consumers. Combine high 
income, an average age in the 40’s, with special rates for catalogs and fundraising offers, and you’ve got a mail responsive 
universe that’s hard to beat. 


National Geographic Traveler features sophisticated articles on a variety of subjects related to travel, cuisine, art and  
photography.  These readers are especially well suited for offers of upscale travel, cultural memberships, fine wines  
and gourmet cooking, travel accessories and apparel and photography equipment.


292,461 Active Subscribers


You Can Get There From Here


For more information on U.S. Subscribers, please contact  
Amy Langer at (203) 532-2314 or alange@ix.directmedia.com


For Canadian list assistance, please contact  
Patty Ricci at (203) 532-2373 or pricci@ix.directmedia.com.








The Newsweek subscriber is both compassionate and generous,  
and the list of causes receiving their support is long and diverse:  
General Health, Child Advocacy, Social Welfare, International 
Relief, Cultural & Religious Charity, Political Groups, Environmental 
Protection, Veteran’s Affairs, Animal Welfare... Newsweek  
subscribers actively donate! 


Counts
Active	 1,900,000
Business/Executive	 560,000
Catholic	 400,000
Female	 720,000
Mature/Senior	 1,100,000
Families	 470,000


Fundraising Base Rate: $75/M* 


For more information, please contact
Heather Winnicki


203.532.3831, hwinnicki@directmedia.com


* Fundraising rate is $30/M off the base rate of $105/M


DIRECT MEDIA, INC. • CLARK-MACKAIN • MAY DEVELOPMENT SERVICES
200 Pemberwick Road, Greenwich, CT 06831 • www.directmedia.com


Passionately
Generous


Newsweek is today’s premier newsweekly…


For	an	in	depth	view	of	Newsweek	visit	
	www.newsweekmediakit.com








Cut Through
The Noise


If you’re like us, you’ve become tired of the buzzword 
mania that has overrun our industry. You know what we 
mean… Proposals that are long on copy, but real short on 
substance. Or presentations that compel you to interrupt 
halfway through and ask, ‘Would you mind just telling us 
what you do’?


We operate a little differently at Direct Media. We’ll explain 
what we do, how we do it and how we can help you grow 
your business:


• Lower your cost of acquiring new customers.
• Communicate with your customers via email.
• Generate greater list rental revenue.
• Grow your customer email list.
• Run hassle-free insert media programs.
• Look into expanding internationally.
• Find out what your competitors are doing.
• Produce effective direct mail and email campaigns.


So, next time someone says you need a Multi-Channel 
and Multi-Source Database Reactivation, Match-Back 
and Profiling Program, Version 2.0, think of us instead.


We promise, no buzzwords.


For straight talk without all the noise, contact 
Larry May at lmay@directmedia.com, 203-532-2546.
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	 177,000	12-Month	buyers


	 Choose	form:
	 	 •	Novelties
	 	 •	Lingerie
	 	 •	Books/Tapes/CD’s
	 	 •	Video
	 	 •	Women’s	Apparel
	 	 •	Men’s	Apparel
	 	 •	Playboy	Branded	Products
	 	 •	Collectibles


	 Average	Age:	33
	 Income:	$35K
	 72%	college	educated
	 55%	married


To find out more of what Playboy has in store, contact:


Robin	Lyons	 203-532-3720	 rlyons@ix.directmedia.com
Laura	Tartaglia	 203-532-3845	 ltarta@ix.directmedia.com
Rashid	Dar	 203-532-2552	 rasda@ix.directmedia.com


980420








•	 Enhancements	available	on	each	list.	
Select	age,	income,	young	families	and	more.


•	 Select	the	combined	deduped	file	of	all	3	
publications	to	reach	mail	responsive	cooks,		
chefs	and	home	entertainers.


•	 Catalog	Buyers	-	select	Subscribers	who	have	
purchased	from	Reiman	Country	Store	or		
Shop	Taste	of	Home	catalogs.


	 	2,700,000	 Taste	of	Home	Active	Subscribers
	 	 764,000	 Simple	&	Delicious	Active	Subscribers
	 	 565,000	 Healthy	Cooking	Active	Subscribers
	
	 Modeling	is	available	on	cooking	titles	for	


pre-approved	offers.
	


These	tried	and	true	subscribers	are	ideal		
prospects	for	Fundraising,	Continuity,	Cooking,		
General	Merchandise	and	Publishing	offers.


For	more	information,	contact


Mary Rose Arbagi
203.532.2522		marbagi@directmedia.com


For	package	insert	information,	contact


Lance LaLuna
203.532.2526		llaluna@directmedia.com


“All Thyme” Favorites
That Will Yield Tantalizing Results!


3IngreDIenTS	To


LIfT	reSponSe
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TIp	of	the	MonTH
For the Love of Chocolate
• Humidity can affect how chocolate acts. Try to avoid work-


ing with chocolate on rainy, foggy or hot summer days.
• In most recipes, semi-sweet and bittersweet chocolate 


can be substituted for each other.
• Baking chocolate may be stored up to 1 year in a cool, 


dry place.








Get Your Offer In The Door.


The Society For Human Resource Management  (SHRM) 
is the industry’s leading source of the top ranking HR 
executives.


HR professionals continue to be key corporate individuals 
and are often some of the most critical decision makers 
in today’s businesses.  SHRM’s 306,000 name Masterfile 
contains integral influencers and buyers of an abundance 
of products/services that keep growing companies and 
their staff producing at maximum capacity. 


Notable Selections Available: 
Job Title 
Job Function 
Education Level 
Industry 
Company Size 
Magazine Subscribers 
Reference / Book Buyers 
and many more!


Unlock the door to mailing success...test SHRM today!


Interview Jennifer Polito at Direct Media today to 
employ the responsive SHRM mailing list into your  
marketing mix.


203.532.6644
shrm@directmedia.com
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Providing Complete
 Customer Acquisition and
  Media Management Solutions


Leading People. Leading Organizations.


Right 


^


080112








Direct Media’s


Email Append
Select Program


Catalogers, Publishers, Retailers 
and Fundraisers: Develop your 
email file quickly and inexpensively!


Nothing is more important to a successful online business 
than the development of your customer email file … and 
nothing can grow your file faster and more cost-effective-
ly than Direct Media’s Email Append Select Program.


Many firms offer to append email addresses to postal 
records, but nobody can provide the benefits we do:


• Our guarantee that your cost will be the lowest.
• Proprietary base of 120 million individual records.
• Highest match rate in the industry.
• Creation of the Welcome Email…for FREE.
• 100% hassle free: we take care all the work.


Agencies and List Brokers/Managers: Ask about our 
Reselling and Referral opportunities.


Contact Ed Bocknik for more information.
ebocknik@directmedia.com, 203-532-2546
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Experience Real
eMarketing Power


If you’re like most organizations, you’re doing OK with your e-marketing  
initiatives, but still finding your way through the ever-changing marketing  
and technological opportunities.


Since 1969, we’ve partnered with hundreds of our clients to execute  
successful direct marketing and customer relationship management  
strategies. So, it’s only natural that over the past few years, we’ve  
developed the solutions you need to unleash the real power of  
online media:


•	Email	Deployment	 •	Search	Engine	Optimization
•	Email	Append	 •	Pay	Per	Click
•	Email	Creative	 •	Email	List	Management
•	Lead	Generation	 •	Strategic	Planning


Visit us online at www.directmedia.com/eDMI or contact 
Lisa Moore lmoore@directmedia.com, 203-532-3704;
Ed Mateus emateus@directmedia.com, 203-532-2374;
Rosemarie Montroy rmontroy@directmedia.com, 203-532-2441


Direct 
Media
eMarketing
Powered by Experience








510 East 62nd Street, New York, NY 10065-8314 • (212) 838-8100 • www.amcny.org/contribute


Your FREE gift is enclosed!
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RemindersJanuary 2011
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“Absolutely SUPERB. I would give 10 stars on a scale of 1 to 5. My little Koya came in as an 


emergency case, was immediately attended to by caring people and got expert, kind, devoted 


attention while he was there for 3 days … Koya is practically back to normal now, thanks to 


the very fine performance of your staff. 


I am tremendously grateful for this.”


Dear Animal Medical Center:


 I am writing to compliment your staff. My cat, Jasmine, was admitted  


to The AMC on Friday evening, September 11th, and discharged on 


Monday evening, September 14th.  She is undergoing chemotherapy for a 


vaccine induced sarcoma at Cornell Hospital for Animals in Ithaca, New 


York. Because of her bone marrow depression, she was seriously ill with 


dehydration and a urinary tract infection when I brought her to The AMC, 


directly from my own Veterinarian’s office. 


 I expected, and she received excellent medical care from Dr. Alyssa 


Cook and the rest of the medical staff throughout her stay.  But, I was  


overwhelmed by the caring and compassion of the staff toward her, and 


towards me. The vet nurses who cared for her handled her with such  


gentleness and love, even when they were not aware that I was watching 


that I felt completely safe and confident leaving her in their care.  


 They were quick to respond when I had a question, professional in 


their demeanor and displayed a friendly, reassuring manner with every 


interaction.  They always asked if there was something else they could do. 


She was never just another cat patient.


 As an RN, and a professor of nursing who has been in hospital  


environments for many years, I would like these wonderful people to know 


what a great job they are doing.  I don’t remember all their names, but 


they are a credit to their professions and your institution.  The health care 


system, whether human or animal, can be frightening and stressful and the 


value of compassion is immeasurable.


 I’m sure clients are all too quick to let you  


know when they are dissatisfied, but as for Jasmine  


and myself, we thank you from the bottom of our 


hearts.  She is recovering from her ordeal, thanks 


to the excellent medical care and love from your staff.


    Sincerely, 


	 	 	 	 Helen
  


Your gifts bring  
healing to the pets 
we love, and hope 
to their families.
Thank you for 
your support!







Dear AMC,


 We wanted to let you know what a wonderful staff you have.  Our dog, Whistler, was recently in ICU for a 3-week period. Throughout this trying time it was a comfort to know that he was being cared for by such a dedicated and compassionate group of people.


 Whistler’s surgeon, Dr. Leasure, is one of the most professional and kind people we have ever had the pleasure of meeting.  He was there for us throughout the entire ordeal, calling us every day and allowing us to visit at all hours of the day and evening.  He helped us deal with all the tough issues and difficult  decisions we were confronting.  He showed extraordinary patience, answering  any and all questions we may have had.  Even on his days off (which were very few) he still came into the hospital to look after Whistler.  
 When it finally came time to take Whistler home, the hospital staff threw us a little going-away party (complete with cake). This was truly one of the nicest things anyone has ever done for us.  In a time filled with bad memories, it’s nice to have such a pleasant experience to hang onto.


  
 Whistler has been home for a few weeks   
 now, and is slowly but surely recovering.    
 We are so happy to have him back with us –   
 it’s hard to find the proper words to express   
 the extent of our gratitude.


  
  Sincerely,  
  Mark & Lisa


Excellent Experience during tough time...My Bridey was assaulted by another dog and she was treated at AMC. She needed surgery to repair a severe fracture in her paw. Their quality of care and top notch professionalism was amazing. I can’t even find the right words to express how impressed and grateful I am.


Rosa’s Story-


After she was mauled to within


an inch of her life by a pit bull,


we brought our dear cat Rosa


to The AMC. Despite a number


of serious injuries, these 


dedicated doctors performed 


multiple surgeries to save Rosa’s  


life. We’re so grateful for everything 


they did.  If we had taken  


Rosa to any other  


veterinarian, I don’t 


think she would have  


made it. Now Rosa is  


known as the  


“Miracle Kitty.” And 


to us, The AMC will  


forever be known as  


“Miracle Workers.”


Seth and Keshet


	 We	receive	wonderful	no
tes	and	letters		


	 from	the	grateful	owners
	of	the	sick	and		


injured	pets	we	have	trea
ted.	It	means	so	much	to


	


us	when	people	write	to	ex
press	their	gratitude.	We


	


are	always	so	moved	whe
n	we	read	these	letters,	


and	have	decided	to	shar
e	just	a	few	of	them	with


	


you.	After	all,	without	y
our	help,	there	would	not


	


be	letters	like	these	to	sha
re.	


Hello, My name is Hopi, I had a 
very huge wound. I got a skin graft 
from Dr. Kovak. Thanks to all at 
AMC. I am fine! Thanx, Thanx, 


Thanx! I love you all! 
-Hopi (Happy Cat)


When you care enough to 
make a gift, it helps save 
the lives of these beloved pets.








Cabin Décor | Rustic Bedding | Rustic Lighting | Cabin Furniture


If you are unable to view our images, please click here. 
Add BlackforestDecor@securedmi.com to your address book to ensure that we reach your inbox
Instructions


forward to a friend


Receive FREE Shipping on your next order over $69 by entering coupon code MDCFF 
when ordering. This offer ends 6/7/08 and cannot be combined with any other coupons.


shop online | request a catalog | to order by phone call 800-605-0915


You are subscribed as email@domain.com.
Update your email address here.
If you prefer not to receive emails from Black Forest Décor, simply unsubscribe here.


If you need assistance, please contact us by clicking info@blackforestdecor.com or call 1-877-208-6215. 
Black Forest Décor L.L.C., P.O. Box 297, Jenks, OK 74037-0297


© 2008 Black Forest Décor L.L.C. All rights reserved. Privacy Policy Our Guarantee
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State-of-the-art 
medical care


for the pets we love


“The greatest peace of mind was seeing the bond 
that Duncan had made with his doctors. He felt 
safe and really liked them – all of them!  That 
is a gift that most hospitals cannot offer to their 
patients. It’s a gift that staff and doctors cannot 
fake and management can’t demand. It’s the 
sincerity and caring that they put into their lives 
and the pride that can only come from within the 
heart …” 


“I truly believe it was the daily emotional support 
along with the incredible medical care that these 
doctors and staff gave Duncan that gave him the 
strength to survive.”


– Laura Beckendorf, grateful dog owner


“Mysty the pretty kitty is an adventurist and fell 
out the window three stories and broke her leg. I 
called every facility in the Tri-state area and every-
one told me that if I couldn’t afford her caretaking 
bills, I would have no choice but to take her to a 
shelter and have her put to sleep. Only The AMC 
offered an affordable alternative. I am so grateful 
to this hospital. Thank you for putting her first!”


– Karima Rock, cat owner


Specialties & Services


Our mission is to cure sick pets, no matter how rare or 
complicated the condition. The following are specialties to 
be found at The Animal Medical Center :


Avian & Exotic Pets
Cardiology
Community Practice
Complementary & Alternative Medicine
Counseling
Critical Care & Emergency Medicine
Dentistry
Dermatology
Diabetes
Dialysis
Endocrinology
Gastroenterology
Hematology
Hyperthyroidism
Internal Medicine
Interventional Radiology & Endoscopy
Nephrology
Neurology
Oncology
Ophthalmology
Pathology
Radiation Oncology
Radiology
Rehabilitation & Fitness
Respiratory Medicine
Surgery


510 East 62nd Street, New York, NY 10065-8314
(212) 838-8100 • www.amcny.org/contribute


100 years of Science, Service 
and Compassionate Care
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Comprehensive 
Pet Care


• Routine and emergency medical 
care for dogs, cats, birds, and other 
exotic pets.


•  World-class medical treatment for 
animals suffering from complicated 
diseases. 


• Staff includes nearly 90 
veterinarians and utilizes an  
interdisciplinary team approach  
combining expertise in 13  
different specialties. 


• Open 24 hours a day, 365 days a year. 


• As a teaching hospital, The AMC uses 
the knowledge gained here to train 
future veterinary leaders through 
intensive postgraduate internship and 
residency programs.


State-of-the-art equipment provides 
rapid diagnostic assessment of pets 
requiring medical or surgical care.  
These diagnostic tests are crucial for 
determining prognosis and guiding  
treatment. Two radiography (X-ray) 
suites operate seven days a week to  
provide radiography, fluoroscopy, and 
special procedures such as contrast  
urogenital imaging, upper GI studies,  
and cardiac catheterization.


Celebrating Our 
Centennial Year!


This year, 2010, marks the one 
hundredth anniversary of The 
Animal Medical Center.


A century ago, The AMC opened 
its doors – and its heart – to  
the citizens and companion  
animals of New York. To place  
this moment in the proper 
perspective, construction of the 
original Penn Station and the 
New York Public Library were 
both nearing completion and  
William Howard Taft was the  
nation’s president.


To celebrate this achievement, 
The AMC has planned a year-long 
series of events that embody our 
ongoing commitment to service, 
science and compassionate care. 
As a leading academic veterinary 
hospital on the brink of a new 
century, we renew our commit-
ment to promote the health and 
wellbeing of companion animals 
through advanced treatment, 
research and education. We  
invite you to go online to  
www.amcny.org to find out  
how you can join in our  
centennial celebration. 


World-renowned for veterinary
care for small animals


Clinical Investigation


The Caspary Research Institute conducts clinical investiga-
tion of naturally occurring disease in companion animals 
to enable more effective diagnosis, advanced medical and 
surgical treatment and prevention of disease in all pets. 
Joint efforts are made with those studying the same ill-
nesses in humans. Among our collaborators are:


• New York Presbyterian Hospital – Weill Cornell 
Medical Center


• Memorial Sloan-Kettering Cancer Center
• The Rockefeller University
• New York University Langone Medical Center
• Yale University, Cornell University, The Ohio 


State University and many colleges of Medicine 
& Veterinary Medicine.


Investigations are conducted by observing and treating 
naturally occurring disease. The Animal Medical Center does 
not induce disease for research and does not maintain any 
laboratory animals for research.
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Hurting Families Find
Healing at Boys Town
Every night in our great country, untold
numbers of children and parents go to bed with
a sense of hopelessness that threatens their
very future as a family. Behavior problems,
divorce, financial difficulties, a parent’s death,
substance abuse and other pressures of modern
society wreak havoc in families across America,
in big cities, in small towns and in rural areas.
Read complete story


 In The News


Boys Town Receives 4-Star Rating From 
Charity Navigator 
Charity Navigator, one of the nation’s largest and most-respected
charity rating systems, has awarded Boys Town its highest 4-star
rating for the sound management of its finances. Read more


Graduation Reflections
It’s always a great day when boys and girls graduate from Boys Town
High School. They are moving forward with their successful lives.
There is joy and sorrow, laughter and tears. We hope the words of
our students inspire you to make a difference in the lives of others.
Read more


Boys Town Covers All the Bases at the College
World Series 
Every summer, Omaha fills with excitement as the College World
Series comes to Rosenblatt Stadium. But no one is more excited than
those Boys Town youth who get to be a part of the action. Read
more


Remembering Father Flanagan
Friday, May 15, will mark the 61st anniversary of Boys Town founder
Father Edward Flanagan’s death. Masses throughout the day at Dowd
Chapel in the historic village he built will remember Father Flanagan
and celebrate his lasting legacy. Read more


Download
our most
current
Annual
Report


Click here to review
Boys Town's accreditation


and licences.


Boys Town
14100 Crawford St.
Boys Town, NE 68010
Phone: 402-498-1300


Web: www.boystown.org
Email: info@boystown.org


HOME • FORWARD TO A FRIEND • PRIVACY POLICY • UNSUBSCRIBE
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Dear Samplenamexxxxxxxxxxxx,


I just mailed you an important letter. Watch your mailbox, because
it contains 7 FREE gifts, including a very special Guardian Angel
keychain.


But what’s really important is this: Right now, as you read this, a
14-year-old homeless girl is terrified, hungry and scared. She is
crying out – literally praying – for someone to care. Please …will you
answer her prayers by becoming her Guardian Angel?


Today there are thousands of innocent and brave homeless
children who are suffering on America’s streets. 


I run a shelter that rescues and protects these homeless kids of the
street – a place called Covenant House. Every day, every hour, we
are there for these kids, literally roaming America’s streets, trying
to bring them into our care. 


We provide these kids with food, and shelter and medicine, and
love.  But most of all, we show these kids that we care.


Our Covenant Houses are truly places of miracles, where lives are literally turned around. In some
cases, we are able to safely reconnect kids with their parents or family members. But many of these
kids don’t have a parent, or someone who loves them. So we become their mentors … their Angels.
We repair their hearts and bodies … and then help them finish school, teach them life skills so they
can make it on their own, and connect them to new "forever" families.


Please … will you send a gift today to help save these kids’ lives? You can be their Guardian Angel,
watching out for the most lost and hurting kids living on the street.


Thank you, and may God bless you!
  


Kevin Ryan
President


P.S. More than 1,700 boys and girls will come to our shelters tonight,
and I urgently need help to provide them with the food, and shelter
and medical care they need.  Please, please help.  Evil predators are
out there, robbing kids of their innocence and making them do
unthinkable things.  Please help me rescue them! 



https://support.covenanthouse.org/donate/origin/0907dmacq

https://support.covenanthouse.org/donate/origin/0907dmacq
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Using	This	Guide


While	this	guide	only	outlines	the	depth	and	flexibility	of	
the	Spiegel	customer	file,	it	should	serve	as	a	power-
ful	tool	in	realizing	the	potential	of	the	many	“sub-lists”	
within	the	expansive	universe	of	buyers.


Many	of	these	described	“segments”	are	targeted	and	
large	enough	to	be	considered	stand-alone	lists.	


Use	this	guide	as	a	platform	for	brain-storming	new	pros-
pecting	ideas	within	the	Spiegel	file.


Where	to	Begin


Begin	by	browsing	through	some	Spiegel	catalogs.	Pick	
out	the	merchandise	that	your	current	customer	would	be	
most	interested	in.	


Next,	locate	the	corresponding	product	selections	within	
this	guide.	Additionally,	review	the	“Who’s	Mailing	What?”	
section	to	see	what	similar	mailers	are	actively	selecting	
from	the	Spiegel	universe	of	buyers.	


Throughout	this	process,	feel	free	to	contact	anyone	on	
the	Spiegel	List	Management	Team.	They	will	be	able	to	
assist	you	in	targeting	the	most	responsive	Spiegel	seg-
ments	for	your	offer.


Rolling	Out


Armed	with	your	user	history	and	sales	results,	the	
Spiegel	List	Management	Team	will	map	out	your	next	
course	of	action.	Very	often,	with	the	Spiegel	file’s	tre-
mendous	size	and	selectivity,	the	slightest	adjustments	
can	bring	even	larger	productive	universes.


Because	the	Spiegel	file	is	constantly	evolving,	Acxiom/
Direct	Media	will	keep	you	abreast	of	all	the	new	seg-
ments	and	changes	that	will	benefit	your	mail	plan!	


Please	call	our	Spiegel	team	for	list	advisement	and	cur-
rent	Spiegel	media.


“No direct marketer 


has converted 


more Americans


into mail order 


shoppers than 


Spiegel”


spiegel
made
simple







Spiegel	Selections
to	Fit	All	Mailer	Categories


Mailer Category Responsive Segments


Fundraisers	 Change	of	Address
	 Seniors	(Age	50+)
	 Buyers	in	Puerto	Rico
	 Hotline/Geo	Select


Publications:


(Fashion)	 Change	of	Address
	 Catalog	Requesters
	 Spiegel	onView


(Regional)	 Hotline/Geo	Select


(Cooking/
Continuity)	 Fitness	Equipment	&	Exercise	Wear
	 Kitchen	&	Cooking	Decor
	 Housewares
	 Business	Address
	 Cooking	(Lifetrends)
	 	


(Health)	 Catalog	Requesters
	 Exercise	Wear
	 Men’s	Tailored	Wear/Suits
	 Fitness	Equipment	&	Exercise	Wear
	 Seniors	(Age	50+)
	 Health	&	Fitness	Interests	(LifeTrends)
	 	
(Home	Decor)	 Home	Furnishings
	 Change	of	Address


Children’s
Wear/Toys	 Children’s	Toys
	 Preschool	Toys
	 Kids	Room
	 Baby’s	Room


Women’s	Apparel


(General)	 onView
	 Elements
	 Discover	Spiegel
	 Together!
	 Swimwear
	 Large	Size
	 Petites


who’s mailing what?







Product	Purchased	Selects
Selections can be made by individual
product or general product groupings.


General	Women’s	Fashion
	 Swimwear
	 Exercise	wear
	 Knits/Sweaters
	 Suits/Career	Wear
	 Woven	Tops/Denims
	 Coats
	 Intimate	Apparel
	 Footwear	(Designer/Better)
	 Footwear	(Moderate)
	 Footwear	(Casual)
	 Footwear	(Athletic)
	 Sportswear


Women’s	Accessories/Jewelry
	 Fine	Jewelry
	 Watches
	 Handbags
	 Belts,	Hats	and	Scarves
	 Bridal	Rings


Special	Women’s	Fashion
	 Apart
	 Blushe	by	Spiegel
	 Branded	Sportswear
	 Designer	Sportswear
	 Dresses,	Etc.
	 Elements
	 Large	Sizes
	 Leather	Clothing
	 Lee	&	Levi’s
	 Moda	Spiegel
	 Paradox
	 Petites
	 Sarah	Chapman	
	 Special	Occasion	Dressing
	 Together!


General	Men’s	Fashion
	 Suits/Tailored	Shirts
	 Sportswear
	 Activewear
	 Outerwear
	 Casualwear
	 Lee	&	Levis
	 Shoes
	 Accessories
	 Designer	Brands
	 Tall	Sizes


Housewares
	 Dining/Tabletop
	 Glassware/Flatware
	 Small	Appliances
	 Space	Savers
	 Reiter	Branded	Housewares/
	 Small	Appliances


spiegel product selections







Spiegel’s	classic	“Big	Book”	catalog	features	an	enormous	


array	of	upscale	fashions	for	men	and	women,	as	well	as	an	


extensive	line	of	fine	home	furnishings	and	housewares.	The	


primary	audience	of	2,880,000	12-month	buyers	is	upwardly	


mobile	working	women,	ages	25	-	45,	with	a	median	


household	income	of	$52,000.	However,	extensive	


selectivity	allows	for	precise	segmentation	of	virtually	any	


market,	male	or	female.	


OnView	represents	a	dazzling	collection	


of	four	women’s	apparel	lines	as	well	as	


unique	home	furnishings.	“Apart”	adds	


both	color	and	distinction	to	a	women’s	


wardrobe	with	its	sophisticated	style.	


“Together”	focuses	on	detail	and	adding	


personality	with	lace,	embroidery,	and	


distinct	colors	and	patterns.	“Moda	


Spiegel”	reflects	alluring	style	and	quality.	


Understated	elegance	is	the	trademark	


of	“Blushe	by	Spiegel”.	“OnView	Home”	


speaks	to	those	who	love	beautiful	and	


elegant	surroundings.	When	combined	


onView	offers	180,000	12-month	buyers,	


but	each	line	can	be	segmented	


separately	for	optimum	selectivity.	


spiegel’s big book


spiegel
onView












Western Décor | Rustic Hardware | Western Lighting | Western Furniture


If you are unable to view our images, please click here. 
Add LoneStarWesternDecor@securedmi.com to your address book to ensure that we reach your
inbox. Instructions


 forward to a friend


Receive FREE Shipping on your next order over $69 by entering coupon code MDCFF 
when ordering. This offer ends 8/9/08 and cannot be combined with any other coupons.


shop online | request a catalog | to order by phone call 800-605-0915


You are subscribed as <%=subscriber.email%>.
Update your email address here.
If you prefer not to receive emails from Lone Star Western Décor, simply unsubscribe here.


If you need assistance, please contact us by clicking info@lonestarwesterndecor.com or call 1-877-208-6215. 
Lone Star Western Décor L.L.C., P.O. Box 297, Jenks, OK 74037-0297


© 2008 Lone Star Western Décor L.L.C. All rights reserved. Privacy Policy Our Guarantee
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Help fulfill the heartfelt wishes of courageous children who
face life-threatening medical conditions.


It was one of the most astonishing wishes we’ve ever
received at the Make-A-Wish Foundation®. Twelve-year-
old Hope was losing her battle against cancer, yet this
unique, unselfish young lady requested that we grant the
wishes of all of the other wish children in her
community!


Hope’s inspiring wish set the wheels in motion for an
awesome fundraising effort. The Make-A-Wish Foundation
had just 30 days to raise $1 million! Wish granters made
plans for a “Celebration of Hope,” and tremendous help
came from private companies, radio stations, newspapers, civic organizations and
Hope’s parents and friends.


When the “Celebration of Hope” unfolded exactly thirty days later, Hope was sadly
unable to attend, having lost her battle. But she passed away knowing her wish was
coming true. Donors contributed more than $1.1 million on behalf of this remarkable
girl who reminded us that caring about others is more important than caring about
yourself.


You can brighten the holidays for other brave children by giving today – in the spirit of
Hope.



http://www.wish.org/






URGENT – we must grant 5,000 wishes and we need your help!


Samplenamexxxxxxxxxx, summer is the busiest time of year at the
Make-A-Wish Foundation®. Every summer, 5,000 wishes are
granted. That's almost half of what we grant all year. We need your
help. We want to make sure every deserving child’s wish can be
granted in time.


That’s why we are asking our good friends like you to contribute right
now to our Summer Fund.


There's still time this summer and many more wishes to grant. That’s
why your help now is more important than ever. Your gift today will
ensure we have the support we need. You can help us say YES
5,000 times. Thank you!



http://www.wish.org/

http://www.wish.org/

http://www.wish.org/

http://www.wish.org/
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In Lakota, “Txun blays ya huh, txoe kata key ya, ma wah nee” means
“I am walking toward the future making good and sober decisions.”
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Male Big Horn sheep. © Linda Mirro  • iStockphoto.com
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“A people without a history is like the wind over buffalo grass. ” 
– Lakota Proverb
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Mustangs on the prairie. Wild Horse Sanctuary, South Dakota. © Joe McDaniel  • iStockphoto.com







“The first peace ... is that which comes within the souls of men when they realize their 
relationship, their oneness, with the universe and all its Powers.” – Black Elk, Lakota
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We provide more Experience, more Expertise and more 
Services than any other brokerage firm in the industry…


We’ll help you acquire new customers, subscribers or donors at the lowest possible 
cost, but that’s just the beginning. Clients choose DMI over our competitors, 
because when they decide to work with one of our brokers, they’ve hired a 
complete direct marketing team!


Our seasoned list professionals have long and deep experience with lists.  In 
addition, they bring you expert strategic and circulation planning, customer retention 
and lifetime value analysis, competitive analysis and in-depth market research, and 
creative design and print production.  It all starts with the hardest working, most 
diverse and most progressive group of list brokers in our business.


• 32 highly skilled list professionals with an average of 16 years of marketing 
experience


• Strong backgrounds on the ‘mailer side’ – many of our brokers have hands 
on direct mail experience


• Expertise in all markets: Publishing, Catalogs, Fundraising, Financial 
Services and Retail; Consumer and Business-to-Business


• Dedicated International, Insert Media and Email Marketing Support


• Access to proprietary market research and competitive analysis tools


• Terrific relationships with list managers and list owners


• Long-time client relationships; 30 of our current clients have worked with a 
DMI broker for 10 years or more


All of this adds up to comprehensive recommendations, superior negotiation skills, 
outstanding customer service and the development and implementation of cost 
effective acquisition strategies. These days we know that’s not always enough, so 
we’re here to help with other key components of your direct marketing program:


Circulation Planning


• Developing mail plans through extensive research of mailer history in 
conjunction with the newest techniques and industry standards


• Creating segmentation strategies for the client’s housefile and outside lists


• Developing Co-operative Database strategies and coordinating their use


List Brokerage







Statistical Modeling and Analytical Services


• Providing our professional in-house staff to build models internally and/or in 
conjunction with our client’s modelers


• Sharing our expertise with all modeling techniques: regression, response, profile 
and zip models


• Building models on both housefiles and outside lists


Merge Purge Expertise 


• Evaluating current specifications


• Writing instructions that maximize mailing productivity


Post Campaign Analysis 


• Preparation and presentation of campaign results


• Presentation of innovative marketing recommendations from project data


• Creating forecasts, long-term value analysis reports and competitive evaluations


Creative Services and Print Production


• Providing our award winning, in-house copywriters and creative professionals to 
formulate effective direct mail pieces


• Coordinating multiple print projects to provide clients with the lowest possible 
printing costs


For more information, please contact:


Larry May
203.532.2546
lmay@directmedia.com


Founded in 1969, Direct Media helps clients develop 
and implement customer acquisition strategies and 


maximizes the revenue potential of their most  
important asset, their customer file. Areas of expertise 
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The next generation in list segmentation,
 data profiling and predicitve modeling.


All direct marketers are continually 
trying to identify and reach out to  
prospects that resemble their best  
customers, potential clients who  
possess the same customer DNA.  
They realize that this is no easy task. 


Customer DNA is built from multiple purchase transactions, demographic and 
lifestyle data, credit information and self-reported buying preferences . . . collective 
characteristics that compel buying activity. Until now, there was no single place to 
find such collective customer DNA, let alone harness its power . . . until Marketing 
Genetics.


M-Gen offers the most robust, accurate and responsive suite 
of direct marketing products on the market today and enables 
you to accurately identify prospects that match your customer 
DNA!


Direct Media has partnered with the premier data cooperatives to create a unique 
database of 87 million individuals with over 2.3 billion purchase transactions and 
unparalleled demographic and lifestyle selectivity. The M-Gen Consumer BuyerBase 
is a powerful prospecting and data enhancement tool:


Prospecting


• Boolean selections


• Good customer match profiles 


• Response regression models


• Merge/purge optimization


House-file Data Enhancement


• Reactivation of lapsed customers


• Cross sell and/or up sell using transactional data


• DNA profile analysis


• List rental sales 


f r o m  D I R E C T  M E D I A | M I L L A R D


™


Marketing
Genetics


Marketing Genetics™







We know, the possibilities are endless! A good place to start is with an inexpensive 
good customer match model…


• You provide us with a sample file of your best customers or most recent re-
sponders to your direct marketing efforts.


• We provide you with a scored model, designed to select prospects that best 
match key buying behaviors and product interests with your best customers. 


• We inlcude a full DNA Customer Profile Summary showing match rates high-
lighting the key transactional and demographic data that drives your customers. 


The M-Gen Consumer BuyerBase good customer match is priced for today’s market…


• Base Rate - $75/M. $65/M for Fundraisers.


• Minimum order 25,000 names.


• $15/M Scoring fee. 


Summary of M-Gen Key Benefits


• Complete customer profile capabilities.


• Huge universe potential.


• Reasonable list rental pricing.


• Fast, economic modeling capabilities.


• Knowledgeable data products team to consult with you and your clients.


For more information, please contact:


Lisa Moore
203.532.3704
lmoore@directmedia.com
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Executive Data Bank and
Executive Data Bank List Select


The Executive Data Bank (EDB) is the industry’s premium 
source for one-stop BtoB list access. We’ve combined 
more than 350 of the top BtoB lists generated 100% 
from direct response, paid subscriptions, and controlled 
circulation (no compiled) to offer unparalleled targeting 
within a universe of 29,000,000 unique contacts select-
able by job title, job function, SIC, employee size, sales 
volume, product type and much more.


Benefits of Executive Data Bank


• 29 Million+ contacts and addresses


• Comprised of over 350 response generated files.


• Updated monthly


• Blended pricing – single price per thousand


• Large universe allows highly targeted offers to mail with scale


• Volume discounts available


Mailers can save significant merge purge costs using Executive Data Bank List 
Select (EDBLS) as your single list source. Just select specific lists from the EDBLS 
datacard, in minimum groups of 5 or more lists per order. With so many lists under 
one roof, forget the merge purge - we’ve got your market covered.


In addition to response generated files, we’ve added the best B2B compiled data 
in the U.S. and mailers can now test a deduped selection of both. The huge overall 
universe of this file allows you to further drill down into meaningful segments, while 
still maintaining large mailable quantities.


Benefits of Executive Data Bank List Select


• 42,000,000+ contacts and addresses


• More than 250 Direct Response and Controlled Circulation available for 
selection or omission


• Compiled sources available on EDBLS only


• Mailers order on a LIST SPECIFIC basis


• Enhanced with and selectable by the D&B & Experian,  business data


Executive Data Bank







• Updated monthly


• Blended pricing – single price per thousand


• Large universe allows highly targeted offers to mail with scale


• Cost savings – reduce merge purge costs, avoid multiple list orders, shipping 
costs and tape or email fees


• Lists are deduped from each other on output


• Volume discounts available


You’ll experience the ease of use and quick turnaround that a living, breathing database 
provides. You’ll place just one order, instead of the many you struggle with now.


Executive Data Bank (Masterfile)
Administrative Assistants
Construction Executives
Financial Executives
Human Resource Managers and Training Professionals
Healthcare and Medical Professionals
Sales and Marketing Executives
Information Technology (IT) Professionals
SOHO (Small Office Home Office) Businesses
Manufacturing Professionals
Retail Professionals
Emerging Businesses
 
For more information, please contact:


Rich Parker
203.532.2500
rparker@directmedia.com
www.directmedia.com/dbase_edb.html
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The Direct Media|Millard DataWarehouse:
Delivering your business-to-business direct mail…


	 To the right person,
   At the right time,
     For the Right Price.


The	average	businessperson	receives	over	
2,000	pieces	of	mail	each	year.	A	profitable	
direct	mail	program	is	all	about	getting	to		
the	right	person,	at	the	right	time	at	the	
lowest	possible	cost.	With	over	32	million	
business	sites,	prospects	from	1100	of	
the	nation’s	premier	business	lists,	Direct	
Media	Millard’s	DataWarehouse	delivers	
targeted	prospects,	on	demand,	for	a	significant	reduction	in	the	costs	of	lists	through	
traditional	merge	purge	processing.	Mailer’s	housefiles,	prospect	and	suppression	files	
can	also	be	included	in	the	DataWarehouse,	creating	a	total	mailing	environment.


From an innovative past…


•	 In	1979,	Dave	Florence,	Direct	Media’s	founder	and	2005	DMA	Hall	of	Fame	
Inductee,	creates	the	industry’s	first	cooperative	prospecting	database.


•	 The	Business	Databank	quickly	became	the	prospecting	cornerstone	of	
the	country’s	leading	business-to-business	marketers.	


•	 To	this	day,	the	architecture	and	intelligence	used	to	create	the	first	list	specific	
databank	provides	the	structural	foundation	of	virtually	every	private	and	coop-
erative	database	on	the	market,	within	both	BtoB	and	consumer	sectors.


To a cutting-edge future…


•	 While	functional	imitators	are	available,	the	Direct	Media	Millard	DataWarehouse	
remains	a	unique	all-encompassing	prospecting	tool.		


•	 Traditional	selection	such	as	lists,	recency,	gender,	etc	to	cross-base	selects	like	
SIC,	employee	size,	etc.


•	 Three	overlaid	sources	on	every	record.			


DataWarehouse







•	 Advanced	statistical	models	can	be	built	to	carve	out	prospects	that	are	unique	
to	your	business	criteria	and/or	match	the	profile	of	your	best		
customers.


•	 Automate	multiple	mail	date	schedules.


•	 One	of	the	largest	multi-buyers	databases	in	existence.


•	 Previous	orders	are	omitted	across	the	base	on	an	individual	level.


To a Dramatic Improvement of your ROI…


•	 Pay	only	for	the	names	you	mail!


•	 Pay	no	select	charges	on	list	owner	derived	data!


•	 No	minimum	requirements	per	list!


•	 Only	one		tape	and	shipping	charge	applies!


•	 Minimal	processing	and	merge/purge	costs!


•	 State	of	the	art	technology	provides	for	quick	turn-around	on	orders	and	
counts,	allowing	you	more	time	to	read	results.


The	DataWarehouse	allows	you	to	accurately	plan	your	business	mail,	increase	your		
response	rates	and	save	on	production	and	merge	purge	costs.	Isn’t	it		time	to	turn		
your	prospects	into	customers	with	DMM’s	DataWarehouse,	the	BtoB	industry’s	original	
and	still	leading	prospecting	database?


For	more	information,	please	contact:


David Gaudreau
203.532.2447
dgaudreau@directmedia.com
www.directmedia.com/brkg_dw.html







Multi-Channel Mail Planning . . .


 Total Marketing Plan Integration . . .


  Response & Lifetime Value Analysis . . .


The DMI Strategic Services Division develops, coordinates and executes market-
ing campaigns for Direct Media’s clients. The SSD reflects Direct Media’s continu-
ing effort to provide our clients with a full service approach to direct marketing. We 
employ experienced circulation consultants who will plan, improve and measure 
your marketing campaigns.  This will enable you to lower costs, improve response 
rates, and increase sales.


• Circulation Planning
– Develop tri-channel mail plans for clients using extensive  
 research of clients’ history in conjunction with newest techniques  
 and industry standards.
– Create and develop client segmentation strategies and analysis 
 for housefile and prospect lists.


• Merge Purge Expertise
– Analysis of current specifications.
– Writing instructions designed to maximize mailing productivity. 


• Strategic and Tactical Marketing Plans
– Coordinate the use of compiled lists, co-ops’, service bureaus  
 and print services.
– Execute clients’ promotional strategy, including test plans,  
 analysis, and final rollout plans.


• Post Campaign Analysis
– Prepare and present results and marketing recommendations 
 from project data.
– Prepare forecasts, long-term value analysis reports and  
 competitive evaluations.


To learn more about DMI’s Strategic Services Team and how they can help you 
grow your business, contact Lori Hill at (203) 532-2524, lhill@directmedia.com.


Direct Media’s


Strategic Planning Services


Direct Media, Inc. • 200 Pemberwick Road, Greenwich, CT 06831 • www.directmedia.com
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Conventual Franciscan Friars
Province of Our Lady of Consolation


103 St. Francis Boulevard
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“Like the almond tree blooms before all others,
so must helping the poor take precedence


over all other acts of a follower of Christ.”


– St. Anthony


Dear Friend,


Catholics have been asking for – and receiving – the comfort of St. Anthony’s  
intercession since his death more than 700 years ago.


His intercession today is just as relevant, and as powerful, as it was then. And in our 
troubled times we all need the benefits of prayer and intercession more than ever.


St. Anthony was legendary for his incredible knowledge of scripture, combined with a 
life of piety and devotion to the poor. A Franciscan and follower of our patron, St. Francis of 
Assisi, St. Anthony of Padua was named a Doctor of the Church. He is one of only 32 people in 
Church history so honored with this title due to their eminent learning and outstanding holiness.


On Christmas day, December 25th, we will begin a Holy Novena of Masses in honor 
of St. Anthony - our spiritual ally who guides our devotion and intercedes with the Lord 
on our behalf. Please join us in these special celebrations of Masses by sharing your own 
personal intentions.


Simply write your prayer requests on the back of the reply slip and return it to me 
in the envelope enclosed. Your needs will be remembered as we ask for St. Anthony’s help 
to bring us the solace we seek before Our Father in heaven.


Like St. Anthony, we Conventual Franciscan Friars are dedicated to improving the  
physical and spiritual conditions of the men, women and children we serve.


Our ministry has helped so many people in desperate distress. In keeping with his  
teachings, we seek to respond consistently with love and compassion to those who depend on us 
to meet their most basic needs. Inspired by his example, the Conventual Franciscans have also 
responded to the call to spread the love of Christ to the ends of the earth.


Won’t you help us answer the Lord’s call to serve His people by sending a generous gift 
in support of our Franciscan Ministries?


Through your donation to the Conventual Franciscan Friars, you become a partner in our 
far-reaching ministry, present wherever there is urgent need, here in the United States, in Africa, 
Central America, and around the world.


Over, please


A
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In many of the areas we serve, we are an important source of food, education, and  
emergency care.


In Zambia for instance, we truly exist to be the heart and hands of Jesus in the spirit  
of the Gospel, and of our patron, St. Francis. We provide basic human needs such as food,  
medicine, education and assistance to alleviate the suffering of the poor – especially the children.


Every day we work tirelessly to bring relief and a better life to people in this poverty-
stricken land. We offer material and spiritual help, running a school for orphans and  
disadvantaged children, running retreats, working with and for AIDS patients, the old,  
the mentally and physically handicapped.


Here in America we offer nourishing hot meals and hold out an encouraging hand to  
destitute families who have no other way to satisfy their hunger.


I ask you to open your heart and send a donation that will reach around the world,  
touching real people in desperate need. Your helping gift will be in the blessed tradition of  
St. Anthony himself, for as you strive to follow his example, God’s greatest riches of peace,  
love, and joy will come flowing back to you.


Please send your donation today. No matter the size, your gift will make a difference to 
so many who are served by the love and compassion of the Conventual Franciscan Friars. We 
look forward to presenting your personal intentions to our beloved St. Anthony in our upcoming 
Novena of Masses.


God sent St. Anthony into the world as a witness to His great love for us all. We pray that 
Anthony’s intercession will light a fire in our hearts, making us instruments of peace, love, and 
joy in the world.


       Sincerely yours in Christ,


       Fr. John Elmer, OFM Conv.
       Spiritual Director


P.S.  Your gift to the Conventual Franciscan Friars is truly Christ’s love in action, serving the 
poorest of the poor among us. Please help – by mailing your donation as soon as possible.  
And don’t forget! Our Novena to St. Anthony of Padua begins soon – send your prayer  
intentions today.
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Prayer for Healing


Dear St. Anthony,
You loved God so much when 
you lived upon the earth. You 
were known, even then, as a great 
Wonder-worker, so great did His 
power live in you. Now that you 
are in heaven, you share in God’s 
glory and in His power in a more 
perfect way. Look on me with 
kindness as I come to you in  
my need. I pray for healing  
for myself and for those whom
I love.


••
“Anthony always puts Christ in 
the center of life and thought, of 
action and preaching.”


– Pope Benedict XVI


St. Anthony,
Pray for Us.
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St. Anthony Novena of Masses


o 	 Please	tell	me	how	a	charitable gift annuity	to	the	
	 Province of Our Lady of Consolation	can	yield	tax	
	 benefits	and	provide	income.
o	 I	would	like	to	name	the	Province of Our Lady of 
 Consolation	in	my	Will.	Please	send	me	more	
	 information	about	Wills and Bequests.


Please	make	your	tax-deductible	gift	payable	to	
the	Province of Our Lady of Consolation	and	
mail	it	in	the	special	envelope	provided.


BTXXXXXXX


Enclosed is my offering of:   o $XX  o $XX  o $XX  o $_____ to support the 
life-saving ministry of the Conventual Franciscan Friars of the Province of Our Lady of Consolation.


Yes,	Father	John,	please	pray	for	my	intentions	during	your	special	
Novena	of	Masses	to	St.	Anthony.


Please	charge	my	gift	to		(	)	VISA	(	)	MasterCard	(	)	AmEx		 Exp.	Date:	mm/yy_________
Acct.	Number:	___________________________	Signature:	__________________________
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My St. Anthony Prayer requests








Dallas Arboretum
8617 Garland Road


Dallas TX 75218-3914


An invitation to Join Us in the Most 
Exciting Adventure to ever come to Dallas!







For further information:
8617 Garland Road, Dallas, Texas 75218-3914


214-515-6500
www.dallasarboretum.org


The Rory Meyers Children’s  
Adventure Garden will …


• Reinforce and enrich national and state science 
education standards in a manner not possible in 
a classroom. 


• Provide an enjoyable and rewarding educational 
experience for North Texas families in a fun and 
beautiful environment.


• Provide focused science support to underserved 
children in the area’s lowest performing schools.


• Provide substantial support to science teachers, 
particularly elementary school teachers, who 
most often do not have degrees in science.


Hundreds of key leaders, from school  
superintendents, college professors and  


administrators, corporate CEOs as well as  
local and national elected officials, endorse  
and support this Adventure Garden and are  


committed to seeing it become a reality.


The
Rory Meyers
Children’s
Adventure
Garden


The children of America are lagging behind in  
science education and a generation of children 
glued to TV sets and keyboards is lacking in 
knowledge of, and appreciation for, the amazing 
world of nature. This is especially true for our 
urban children.


The degreed teachers on staff at the Arboretum 
served nearly 80,000 children in 2008, more than 
any other large botanical garden in the country.


Your financial support of this seven acre outdoor 
learning laboratory will help improve children’s 
understanding of science and help foster in them 
a love of nature and a sense of stewardship toward 
the environment.







The Discovery Center


This 9,100 square-foot facility will employ innovative 
exhibits and interactive technology to engage children 
in all aspects of life and earth science exploration.


Texas Skywalk & Habitats


A walk through the treetops will expand children’s 
views of habitats and provide them with the  
opportunity to learn about the interconnectedness  
of nature.


Welcoming Children to 
the Wonders of Nature


The Wild Wetlands Walk


This wetland wonderland features floating bridges, boardwalks 
through grass tunnels and a secluded wildlife blind that will  
give children an experience of discovery in a new ecosystem.


Plants are Alive


In a ‘Honey I Shrunk the Kids’ world, this inside look at the life 
of plants will help our youngest visitors explore and discover 
how plants live and grow.


The Rory Meyers Children’s Adventure Garden will expand the legendary beauty of the Dallas 
Arboretum in a new seven-acre outdoor laboratory that will delight and enlighten children of all ages.  


The new garden’s 15 indoor and outdoor classrooms will include: Pure Energy, First Adventure, The 
Incredible Edible Garden, Living Cycles, Earth Cycles and…


Your Participation 
is the Key …
You can share the love of the natural world with 
children of all ages by supporting the Rory Meyers 
Children’s Adventure Garden. Please help our  
children experience the wonder and joy of nature 
by sending the most generous gift you can today.


Thank you!







My Gift to Share the Wonder...
8617 Garland Road, Dallas TX 75218-3914 • 214-515-6500


8617 Garland Road
Dallas TX 75218-3914


214-515-6500


o YES! I want to make the Rory Meyers Children’s Adventure Garden 
a reality for the children of our region and visitors to our city.  Here’s my 
gift to help build this new science adventure garden.


o I have enclosed a check made payable to DABS.
o Please charge my credit card: 


o MasterCard oVisa o AmEx o Discover
Credit Card No.


Expiration Date: (mm/yy)


Signature: 


o $xxx
o $xxx
o $xxx
o Other $_______


Return this slip in the enclosed envelope.


XXXXX Code XXXXX


Dear Mr. Sample,


We are sure you’re familiar with the Dallas Arboretum, a unique place of beauty and serenity, 
widely recognized as one of the leading display gardens in America, and an important educational  
center as well.


 
Now the Arboretum is on the verge of becoming even greater as we move forward with plans for 


The Rory Meyers Children’s Adventure Garden – a children’s science garden so grand and so magical it 
will set the gold standard for outdoor educational facilities nationwide.


This wonderful, imaginative new Children’s Garden will raise the level of science education in 
our region for years to come.  As you know, science scores of American children are the lowest of all 
academic areas tested, with earth sciences the lowest of all.  Our Children’s Adventure Garden will  
benefit North Texas children, families and educators, and will address this urgent need with an  
innovative approach to teaching science.


This new seven acre Children’s Adventure Garden will feature 15 different learning areas  
developed to meet and exceed the state and national science education standards in unique and  
creative ways.   Surrounded by nature and with 150 engaging exhibits, students will learn about  
ecosystems, adaptations, habitats and the interactions between plants and animals.  And they will have 
lots of fun learning!


We are especially looking forward to the “Discovery Center” – with interactive technology  
developed by SMU, the “Pure Energy” outdoor classroom – where children can truly make power come 
alive from solar, water and wind sources, “The Amazing Secret Garden,” the “Texas Skywalk,” and the 
“Wild Wetland Walk” just to name a few.


We hope you’ll want to support this vital project. The new Children’s Adventure Garden will help 
meet the need for better science education for our region’s children.  It will help lead young people to a 
commitment to good stewardship of our environment. And it will give to our city a major attraction for 
our citizens and visitors from across the nation.


(over, please)







NOW FOR THE MOST EXCITING NEWS: Rory Meyers, along with her family, has given the 
botanic garden a 15 million dollar challenge grant. This grant requires that we meet a $44 million dollar 
goal in pledges by the end of 2009.  Though we’re well on our way, the deadline is fast approaching.


We are writing today to ask for your support for this project.  You can help complete this unique 
learning laboratory of nature, designed to fascinate young people and the adults who join them in  
exploration.  


The Dallas Arboretum is already recognized as a world-class educational center.  In 2008, nearly 
80,000 school children participated in life and earth science classes taught by the Arboretum’s degreed 
teachers.  And our educational programs work!  Objective, outside evaluation has shown significant 
improvement in the test scores of students in our programs – sometimes as much as 50%!


Now, The Rory Meyers Children’s Adventure Garden will greatly expand the educational  
resources of the Dallas Arboretum.  It will be a place we can all be proud of.  We know you will want  
to bring relatives and visitors to show off what will be one of the world’s most spectacular children’s  
outdoor science centers.  But first, we must raise the money to meet this $44 million dollar challenge 
before the end of this year.


Please send the most generous gift you can so that this rare opportunity doesn’t slip away from 
us.  With your help, we will give our region a major, unique science education center and keep the joy 
and discovery of real science alive in our children.


Thank you for your support of this important new resource for the children of our community.


 Most sincerely,


 
 Mary Brinegar    Cecile Bonte
 President,      Capital Campaign Chair, 
 Dallas Arboretum    Rory Meyers Children’s Adventure Garden


P.S. Please send your gift today.  Remember, if the challenge is not met, our city and its children will 
miss out on an exceptional center of learning and discovery that is within our reach. Thank you for your 
serious consideration.


• Educators generally agree that life and earth science are the  
foundation of all future science learning and that it is important  
to reach children early. Unfortunately, science test scores in Texas 
are the lowest of any academic area tested, and earth science is the 
lowest of all. 


• More than 80,000 children attended science and nature classes at 
the Dallas Arboretum in 2008, and that number will grow to more 
than 100,000 upon completion of the Rory Meyers Children’s 
Adventure Garden.


• Among all of our nation’s large botanical gardens, we can already 
boast the most successful children’s educational program.


Dallas Arboretum
Did you know?


• Last year, 16,000 economically disadvantaged students received 
free science programming from the arboretum education staff. The 
Arboretum has a long-standing history of commitment to lower-
performing schools, helping them to improve understanding and 
test scores in science. 


• There are special naming opportunities available for a gift of 
$5,000 or more. For information, please contact Mimi Crabtree at 
214.515.6603.


• For further information on why your gift is so critical and the 
importance of this project to our city, please visit our website at 
www.dallasarboretum.org.
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Coming soon to heal sick children in your neighborhood!







Texas Children’s Hospital
West Campus


As one of the nation’s top ten children’s hospitals 
and the only nationally ranked children’s hospital in  
Houston, Texas Children’s has always taken  
seriously our responsibility to treat as many of Houston’s  
children as possible. 


In roughly five years, the pediatric population in west 
Houston and the surrounding areas will grow by 50 
percent. Recognizing the needs of our ever-growing 
patient family population from Sugar Land to Tomball 
and beyond, Texas Children’s has met the challenge 
head-on by designing and building a hospital in west 
Houston just for children. 


Once completed, Texas Children’s Hospital West 
Campus, located at the intersection of I-10 and  
Barker Cypress Road, will consist of a 221,000-square-
foot outpatient building opening in fall 2010 and a 
294,000-square-foot inpatient facility opening in spring 
2011. Our West Campus hospital also will have the  
area’s only dedicated pediatric emergency room.  
Having long set the standard in pediatric care in  
Houston, we now will be setting that same exalted 
standard right in your neighborhood.


Contact Us


Katie K. Daggett
866-616-2244


www.westcampusbricks.texaschildrens.org


Key Facts About 
Texas Children’s Hospital
West Campus


• The West Campus hospital will be part of Texas 
Children’s—Houston’s only nationally ranked 
children’s hospital.  


• When completed, the David and Mary Wolff 
Emergency Center will be the area’s only 
dedicated pediatric emergency room, offering 
around-the-clock care. 


• The West Campus will be the first hospital 
designed and built for children in greater west 
Houston and will be one of the nation’s largest 
community children’s hospitals.


• The West Campus will have a simulated  
operating room so young patients can  
familiarize themselves with an OR before  
their surgery.


• Just like Texas Children’s main campus,  
our West Campus hospital will focus on  
family-centered care with an emphasis on  
both patients and their loved ones. 


Outpatient services include:


• Adolescent Medicine
• Audiology
• Cardiology
• Diabetes/Endocrine
• Gastroenterology
• Hematology/Oncology
• Neurology
• Occupational Therapy
• Ophthalmology
• Orthopedic Surgery
• Otolaryngology
• Pediatric Surgery
• Physical Therapy
• Pulmonary Medicine
• Speech Therapy
• Sports Medicine
• Urology


West Campus


1919 S. Braeswood, MC 4-4483, Houston, TX 77030
866-616-2244 • www.westcampusbricks.texaschildrens.org


Announcing


West Campus Greater West Houston’s 
Hospital Just For Kids


TCH_WC_Brochure.indd   1 2/16/10   12:30 PM







Jessiah, a precocious and energetic 4-year-old,  
suffers from Diamond Blackfan Anemia, a rare blood  
disorder that limits the bone marrow’s ability to  
produce red blood cells. To help his bone marrow  
create more cells, Jessiah takes small doses of steroids 
and will continuing taking them for the rest of his life. 
When his red cell counts are too low, Jessiah requires 
blood transfusions. 


Jessiah’s disease, along with the steroid doses, causes 
a growth hormone deficiency, so he is also treated by 
one of our endocrinologists. And because the steroids 
also reduce his ability to fight infections, whenever 
Jessiah gets a fever his mother, Linda, must rush him 
to the ER for antibiotics. 


Jessiah’s blood counts must be checked every  
four weeks, and every six weeks he sees Dr. ZoAnn 
Dreyer, his hematologist/oncologist, for follow-up  
appointments. His mom, Linda, tries to make his life 
as normal as possible, and now with the coming of the 
West Campus, that will be easier. Jessiah’s tests can 
be done at our West Campus hospital, and when they 
need it, our ER will be right there. 


When asked about Texas Children’s Hospital, Linda 
told people, “I don’t trust anyone else with Jessiah’s 
care.”


CARDIOLOGY UROLOGY & ENDOCRINOLOGY


Little Jake is one of the many children who’ll be helped 
immeasurably by our West Campus hospital. Jake was 
born with several potentially fatal heart defects, and in 
the first tender six months of his life, Jake underwent 
three major open-heart surgeries.  


Now a happy and active 3-year-old, Jake is currently 
seen by his cardiologist, Dr. Susan Denfield. Every six 
months, Jake and his mom, Debbie, drive to Texas 
Children’s for follow-up appointments, electrocardio-
grams and MRIs, x-rays and sometimes even sedated 
echocardiograms.  


With Texas Children’s Hospital West Campus right 
around the corner, Jake and his mom will no longer 
have to make the difficult trek for the full day of tests 
needed to keep him alive. Within minutes of Jake’s 
tests being performed at the West Campus, Dr.  
Denfield, located in the medical center at our main 
campus, can view and evaluate his test results. Best 
of all, because our West Campus hospital will be so 
close, not all of Jake’s tests will need to be done in 
one day.


PULMONARY MEDICINE


Eleven-year-old Katherine has a rare genetic disease 
called Turner syndrome, which can cause a variety of 
medical, physical and developmental complications 
that require ongoing care from a variety of medical 
specialists. Currently, Katherine is followed by one of 
our endocrinologists, cardiologists and urologists. 


Our new West Campus hospital will allow Katherine 
to receive the care and diagnostic tests she needs 
closer to home. Katherine’s mom, Margaret, wished 
our new West Campus had been there from the start.  
Katherine and her mom made the trip to Texas  
Children’s so much that even before Katherine was 
3 years old she recognized the buildings. Every 
week they came in from the west side of Houston for  
cardiology appointments and echocardiograms, for 
endocrinology, nutritionist and urology appointments, 
and for x-rays and lab work. Several times Katherine 
was rushed to our ER. 


“Without a doubt, Texas Children’s is the best  
children’s hospital,” said Margaret. “We feel so 
lucky to live in Houston and even luckier that Texas  
Children’s will be out west. It gives you such peace of 
mind knowing that Texas Children’s will be so close. It’s 
comforting to know that you’ll have the same quality 
of care right in your own backyard.”


When Max became seriously ill after contracting  
rotavirus, his parents realized that even with all its 
amenities and charm, their town and the entire area 
west of Houston was missing something––a children’s 
hospital. 


“Most parents assume that every community  
hospital is equipped to treat children. We learned from  
personal experience that this is not always true,” said 
Max’s mom, Lisa. “Our local emergency room didn’t 
have needles small enough to start an IV of fluids on 
Max.” 


Both Max and his sister, Madison, suffer from  
asthma and require regular check-ups and occasional  
emergency breathing treatments. “If you wanted the 
best health care for your children, you always made 
the drive to Texas Children’s Hospital,” attested Max’s 
dad, Andrew. Now, Texas Children’s will be minutes 
away.


HEMATOLOGY/ONCOLOGY


A World-Class Children’s Hospital in Your Own Backyard
Some of the West Campus services and the seriously ill children we treat...


Jake and his mom, Debbie, can spend more quality time  
together and feel safe knowing that Texas Children’s  
Hospital West Campus is right around the corner. 


Katherine and her mom, Margaret, love having Texas 
Children’s same level of care right in their own backyard. 


Mom, Lisa will no longer have to drive 30 miles to make 
sure Max and Madison receive the nationally recognized 
medical care they deserve.


Monitoring Jessiah’s blood counts will be so much easier 
with the West Campus nearby. 
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Dear Neighbor,


Texas Children’s Hospital is expanding west, bringing our same world-class pediatric expertise 
you rely on closer to you and every family from Sugar Land to Katy to Tomball and beyond. 


Located in the greater west Houston area at the intersection of 1-10 and Barker Cypress Road, 
our new West Campus hospital will be the first hospital in greater west Houston just for children and 
one of the most comprehensive suburban children’s hospitals in the nation!  


Here at Texas Children’s, our passion is saving children’s lives. It’s what we do and it’s why 
we became physicians, surgeons or nurses. We hope you will share our passion by taking part in a very 
unique opportunity.


Just a few steps from the entrance to our West Campus hospital, we are building an attractively 
paved plaza with a pathway that gently winds through a serene park-like setting of trees, grasses and 
shrubs down to the front surface parking. 


We would like to offer you the possibility of having your family’s name engraved on one of 
the Founder’s brick pavers, which will be placed within the West Campus plaza with a gift of $500 or 
more. You can honor family and loved ones, while at the same time, help children in your area receive 
state-of-the-art medical care right in their own backyard.   


Bumps and bruises, broken bones and runny noses are all a part of childhood, but sometimes far 
more serious life-threatening diseases are also a part of childhood and require specialized pediatric care 
no adult hospital can provide. 


With every purchase of a Founder’s brick paver, you help provide the funding necessary to 
ensure that the highest quality of pediatric care at every level is readily accessible to thousands of chil-
dren in your neighborhood.  


Once completed, Texas Children’s Hospital West Campus will encompass 514,000 square feet 
of inpatient and outpatient services, the area’s only dedicated pediatric emergency room, surgical suites 
and hospital beds, along with diagnostic imaging and rehabilitation services. Families in the greater 
west Houston area will have quick, convenient access to Texas Children’s trusted pediatric care and 
pediatric emergency medicine. 


over please...


® Mark W. Kline, M.D.
 Physician-in-Chief


1919 S. Braeswood, MC4-4483, Houston, Texas 77030
www.westcampusbricks.texaschildrens.org


It’s one of the most important developments 
ever to happen in west Houston …


and you can be a part of it.







Think how comforting it will be to have a nationally acclaimed children’s ER close by! Parents, 
whose children need emergency treatment, will be able to count on the expertise of Texas Children’s 
doctors and nurses. And should hospitalization be required, parents will know that their children are 
already in the very best of hands. 


Our West Campus hospital also will have clinics and experts in the treatment of childhood dia-
betes, gastrointestinal problems, neurology, oncology, ophthalmology, pulmonary medicine, orthopedic 
surgery and a range of other specialties. 


Children in your community deserve the very best in pediatric care, and now it will be closer 
than ever. Texas Children’s Hospital West Campus will be a life-saver and a time-saver for families 
and children like little Jake, who had three open-heart surgeries and is currently seen by his cardiolo-
gist; Katherine, who has a rare genetic disease that requires ongoing care from a variety of specialists; 
Max and his sister, Madison, who suffer from asthma; and Jessiah, who suffers from a rare blood disor-
der. 


  
Please join us by purchasing a Founder’s brick paver today. With every brick paver you buy, 


you help build Texas Children’s Hospital West Campus.


  
       Sincerely,
 


      
      Mark W. Kline, M.D.
       Physician-in-Chief
 
P.S. To ensure that the word Founder is engraved above your personalized inscription, your brick paver 
must be purchased by August 31, 2010.


P.P.S. Please take a moment to read the enclosed brochure for more information about Texas Children’s 
Hospital West Campus and about Jake, Katherine, Max and Madison and Jessiah.







o	YES! I want to purchase a Founder’s brick paver with a gift of $500 
or more! Every brick paver you purchase by August 31, 2010 will have 
the word Founder engraved above your personalized inscription. Please  
see the reverse side of this slip to customize your brick paver.


o I’m not able to purchase a brick paver right now, but I still want to support the 
establishment of Texas Children’s Hospital West Campus with a gift of $________. 


o  My check is enclosed.     o I wish to charge my credit card (SEE REVERSE SIDE OF THIS SLIP).


Make checks payable to Texas Children’s Hospital and return in the enclosed envelope.


	 home	phone:	 e-mail	address:


 If you would like to make your gift online, visit www.westcampusbricks.texaschildrens.org.


o       Has anyone in your family received care 
at Texas Children’s? If so, please state 
relationship _________________________
____________________________________


WEST CAMPUS
www.westcampusbricks.texaschildrens.org


The world class hospital we are  
creating in your own backyard.
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CredIT Card GIFTs
o	I am authorizing a gift of $                using my credit card:  o	MasterCard    o Visa    o AMEX


NAME ON CARD  CARD NUMBER EXPIRES (mm/yy)


SIGNATURE


please send me information about: o	making a gift of stock.  o making a gift through my estate that will continue my annual support.


For information about additional naming opportunities, please contact Stacey Cook
either by phone at 832-824-6946 or by email at sfcook@texaschildrens.org.


If you need additional information or would like your name taken off our list, please call 832-824-2945.


o $500 individual brick paver, 4”x 8” (2 lines of inscription)


o $1,000 individual brick paver, 4”x 8” (3 lines of inscription)


o $5,000 individual brick paver, 6”x 9” (4 lines of inscription)


Personalized inscription on your brick paver:
(please print clearly using capital letters and leave a space between each word)


1


2


3


4


For Memorial or Tribute Brick pavers
If you would like to have an acknowledgement sent to the individual 
honored by this brick paver, please provide the following information:


Name (First, Middle, Last)


Address


City     State   Zip


How would you like your name to appear on the notification letter?


Name


I want to help build Texas Children’s Hospital West Campus by purchasing:


FOR $1,000 PAVER (MAY USE UP TO 3 LINES)


FOR $5,000 PAVER (MAY USE UP TO 4 LINES)
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It has been both a pleasure and a privilege to have 


served the Camp-Fire Club of America and its 


membership for the past two years as the 58th President. 


This remarkable and unique 112-year-old Club continues 


to perpetuate itself through the involved, dedicated 


individuals that give up their energy, intellect and time.


To quote Winston Churchill:


“You make a living by what you get.


   You make a life by what you give.”


There are numerous people who should be 


recognized, and should someone not be mentioned, 


please forgive the oversight.


The dedication, time and leadership given by the 


Officers and members of the Board of Governors is 


greatly appreciated and highly respected.


Our Membership Committee Chairman, John 


Behan, with his committee, in the past two years has 


provided the Club with over 40 new members. This has 


helped overcome heavy attrition and brings the Club 


to a total of 467 members. By all accounts, this is an 


outstanding achievement.


Len Vallender, Chairman, and Jeff Gronauer, 


Deputy, of the Conservation Committee have traveled 


thousands of miles this past year involving Camp-Fire 


with conservation groups all across the United States 


and with the U.S. Government, Department of Interior. 


The members of the Conservation Committee have 


taken great care of the lakes and forest on our preserve, 


and we commend them for their leadership and hard 


work. Through their example these men support our 


Code of Ethics.


Thank you Tony Rice and Steve Sayer, Co-Chairmen 


of the Endowment Committee, for their outstanding 


accomplishment in growing the Endowment Fund. You 


are building a strong financial base for Camp-Fire.


Kudos to Jim McCosker, Pistol Chairman, for all the 


great improvements he has implemented on the Pistol 


House and Range. I also appreciate his ever-constant 


concern for safety and the implementation of the new 


Skirmish event in the Outing. Think safety.


Trig French has spent hundreds of hours of labor 


and a great amount of personal funds in building the 200-


yard rifle range. It is a landmark that will be appreciated 


by the entire membership. Thank you, Trig!


For our great Mid-Winter Dinner and Dance, 


Clambake, Father and Son Day, Ladies Day, Member/


Guest Day and the Big Game Dinner, thank you David 


McConnaughey, Entertainment Chairman. I also tip my 


hat to all the committeemen. We enjoy the fun.


The House Committee Chairman, Larry Centore, 


has removed the term “kitchen” and replaced it with 


restaurant. The Friday Night Dinners are always sold 


out, and our diners enjoy outstanding menus prepared 


by Larry and Chef Armand. Both have made it a true 


pleasure and great fun to dine at Camp-Fire. 


To the Sports Activity Chairman, Walt Noonan, and 


his Shotgun Chairman Harry Madsen, Rifle Chairman 


Bill Doughty, Fishing Chairman George Utley, Campcraft 


Chairman John Hayes and all the hard-working 


committee members, a great big Thank You!


Our Club has 23 working committees listed in the 


White Book. In reading this message so far, I hope that 


our 40 new members see just how important member 


participation is. As a new member, get involved, select 


a committee that appeals to you and seek out the 


Chairman; he will welcome you with open arms. We are 


a very unique member-run Club. You will get back 10 


times what you put into Camp-Fire.


The 100th June Outing was attended by over 220 


members and guests, an all-time record. Many thanks 


Pe t e r  D .  C u l b e r t s o n


President’s Message
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It’s come to my attention that there are members of 
Camp-Fire who have not been on safari. In these sorry 


economic times it’s easy to not go, but the times are not 
always going to be sorry. Do you think you’ll go someday 
and that you’ve got forever? I assure you--you don’t.


The reason you should go to Africa, assuming you 
like big-game hunting, is that the continent is home 
to the best big-game hunting in the world. In terms 
of quality, quantity, and variety, nothing even comes 
close. Moreover, it is also the greatest big-game hunting 
bargain in the world. You can, with no trouble at all, 
spend $15,000 for an Alaska moose hunt and not even 
see a shootable bull. For that kind of money, you can 
have one hell of a safari, and I guarantee that you will 
come home with at least a couple of major trophies.


The people who have not gone usually come up 
with a standard list of reasons. Let’s look at them.


IT COSTS A FORTUNE
Over the past several years the average number of 


safaris to the African countries with big-game hunting 
has numbered 25,000. Are all of these people rich? 
Not likely. The truth is that you have a huge number 
of options in planning a safari, and your costs are 
controllable.


The Camp-Fire herd that went to South Africa in 
July 2008 was able to save massive amounts of money 
on air fare by booking its seats as a group and making 
the reservations in February. The cost for each of us was 
a shade over $1,700, round-trip.


There are cheap countries and expensive countries. 
Namibia is very cheap; Tanzania is expensive; South 
Africa is, for the most part, a bargain; Botswana is 
somewhere in the middle. How much a safari costs is 


determined not only by country, but by type, and by 
what you want to shoot. If you want a real, honest-to-
god tent safari out in the ass-end of nowhere, that costs 
a lot. If you want a ranch hunt, which South Africa has 
perfected, that can be very inexpensive. If you want to 
kill a lion, a roan, and a sable, you will have to pass up 
the new Ferrari, but if you want a gemsbok, a kudu, and 
a waterbuck, that will be no strain at all.


If you’d like to save lots and lots of money, you 
can go during the off season, which is August through 
April (their spring and summer). During the peak safari 
season, from May through July, the weather is cool and 
beautiful, and there are no bugs and serpents. When it 
gets hot, you don’t want to be there. I’ve done this twice 
and know whereof I speak. But it is, by God, cheap.


THE GREAT DAYS OF AFRICAN HUNTING ARE 
GONE


Technically, this is true. When Russell Barnett 
Aitken went to Africa in the 1930s, the vast herds of 
game (and I do mean vast) were virtually untapped. 
Huge beasts of all species were constantly underfoot, 
and license fees were dirt cheap. (There was a time in 
Kenya when lions were considered pests, and if you shot 
one it was regarded as a public service.)


In 1981, when I shot a roan and a sable in Zambia, 
the license for each was $750. In most countries now, 
it is ten times that, but you do not have to shoot a roan 
and a sable. Or you can hunt for a roan or a sable and 
forego other critters. 


It’s not nearly as easy as it once was to collect a 
really impressive trophy, but the fact is that they are still 
available and that every year people come home with 
them. Do you want an elephant with 100-pound tusks? 


D a v i d  E .  Pe t z a l


So You Haven’t 
Been to Africa?





